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PENGARUH CULTURE PRIDE DAN PERCEIVED PRACTICAL 
USEFULNESS TERHADAP PURCHASE INTENTION MELALUI ATTITUDES 




Indonesia mempunyai beragam sumber daya serta budaya yang perlu 
dilestarikan dan dikembangkan sebagai identitas suatu bangsa. Identitas sendiri adalah 
sesuatu yang melekat serta mencerminkan jati diri bangsa. Adapun aspek-aspek budaya 
yang antara lain, bahasa, pakaian, religi, makanan, bangunan dan karya-karya lainnya. 
Yang menjadi fokus kajian dalam penelitian ini yakni identitas diri yang terwujud dalam 
pakaian batik. Batik yang menjadi isu dalam identitas budaya Indonesia dengan 
mengemukakan dua alasan. Pertama, adanya kesadaran kolektif pada warga masyarakat 
Indonesia untuk mengenakan baju Batik karena Batik merupakan warisan leluhur 
bangsa Indonesia. Kedua, Batik memiliki keunikan yang membedakan bangsa 
Indonesia dengan bangsa lain. 
Penelitian ini bertujuan untuk menanalisis pengaruh culture pride dan perceived 
practical usefulness terhadap purchase intention melalui attitudes pada Batik Keris di 
Surabaya. Data yang dikumpulkan dalam penelitian ini menggunakan teknik kuisioner 
terhadap 150 orang responden. Teknik pengambilan sampel menggunakan metode 
nonprobability sampling kriteria sampel antara lain berusia minim 17 tahun, berdomisili 
di Surabaya, mengetahui brand dan produk dari Batik Keris. 
Hasil dari penelitian ini menunjukan bahwa Culture Pride memiliki pengaruh 
yang positif dan signifikan terhadap attitude, namun perceived pratical usefulness 
memiliki pengaruh yang tidak signifikan terhadap attitude. Lalu attitude memiliki 
pengaruh positif dan signifikan terhadap purchase intention. Sedangkan culture pride 
memiliki pengaruh tidak signifikan terhadap purchase intention. Disisi lain, perceived 
pratical usefulness memiliki pengaruh positif dan signifikan terhadap purchase 
intention. Culture pride memiliki pengaruh positif dan signifikan terhadap purchase 
intention tetapi melalui attitude. Begitu pula dengan perceived pratical usefulness yang 
memiliki pengaruh positif dan signifikan terhadap purchase intention tetapi melalui 
attitude. 



















EFFECT OF CULTURE PRIDE DAN PERCEIVED PRACTICAL 
USEFULNESS TOWARD PURCHASE INTENTION THROUGH ATTITUDES 
PADA BATIK KERIS DI SURABAYA 
ABSTRACT 
Indonesia has a variety of resources and cultures that need to be preserved and 
developed as a nation's identity. Identity itself is something that is inherent and reflects 
national identity. The aspects of culture, among others, language, clothing, religion, 
food, buildings and other works. The focus of the study in this research is self-identity 
that is manifested in batik clothing. Batik is an issue in Indonesian cultural identity by 
expressing two reasons. First, there is a collective awareness of Indonesian citizens to 
wear Batik clothes because Batik is the ancestral heritage of the Indonesian people. 
Second, Batik has a uniqueness that distinguishes Indonesia from other nations. 
This study aims to analyze the influence of culture pride and perceived practical 
usefulness on purchase intention through attitudes on Batik Keris in Surabaya. Data 
collected in this study used a questionnaire technique of 150 respondents. The sampling 
technique uses the nonprobability sampling method, the sample criteria include at least 
17 years old, domiciled in Surabaya, knowing the brands and products of Batik Keris. 
The results of this study indicate that Culture Pride has a positive and significant 
effect on attitude, but perceived pratical usefulness has an insignificant effect on 
attitude. Then attitude has a positive and significant effect on purchase intention. While 
culture pride has no significant effect on purchase intention. On the other hand, 
perceived pratical usefulness has a positive and significant effect on purchase intention. 
Culture pride has a positive and significant influence on purchase intention but through 
attitude. Similarly, the perceived pratical usefulness that has a positive and significant 
effect on purchase intention but through attitude. 
Keyword : Culture Pride, Perceived Practical Usefulness, Purchase Intention, and 
Attitudes 
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